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I. Introduction and some definitions on CSR




What is Corporate responsibility and Sustainability?

Corporate  Responsibility is the
responsible and ethical behaviour of
an organisation towards the society
and environment in which it operates
and as such contributing to
sustainable development.

embracing opportunities and
managing risks derived from social,
environmental and economic factors.

Corporate Responsibility and
Sustainability are industry- and
organisation dependent and hence
different for every industry and/or
organisation.
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Four drivers of global change, impacting
behaviour of many organization

Growing world population

Scarcity of natural resources

World population growth
Optimum Population Trust
Source: United Hations figures
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Key business drivers

Revenue generation

Opportunities

New products and
services

Carbon market trading

Business and tax
incentives

Risks

Loss of
competitiveness

Loss of market
share

Brand risk

Cost reduction

Opportunities

Operational and energy
efficiency improvement

Cleantech energy
generation

Real estate and building
efficiency improvements

Green IT

Risks

Rising energy and
transportation
costs

Cost of carbon

Value chain impact

Stakeholder expectations

Opportunities

New or enhanced
stakeholder
relationships

Higher rankings in

sustainability indices

Recruitment and
retention

Satisfaction and loyalty

Risks

Brand risk

Loss of shareholder
value

Social license
to operate

Government regulation

Opportunities
Business incentives

Enhanced brand value

Risks

Regulatory
compliance

Financial penalties
Legal liability

Financial reporting
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CEOs’ statements on sustainability ...

“We aim for EMC to evolve over time into a global leader in
sustainability, through our product innovation and more
efficient and innovative business practices. The long-term
success of our company depends on it.”

— Joseph Tucci, Chairman and CEO, EMC?

“We believe it is not a question of ‘if’ but ‘when’ the
world will shift toward more sustainable growth.”
—Jeff Immelt, Chairman and CEO, GE

“For our company, sustainability

reflects an understanding of the role “This year we are focused on building the foundations that will help us

our business must play in society if we integrate corporate responsibility deeper into our business and position us to
are to be successful address critical social and environmental challenges in a way that will drive
in the 21st century.” shareholder value.”
— Muhtar Kent, Chairman and CEO, — Dick Clark, Chairman and CEO, Merck

The Coca-Cola Company

. , Sustainability is “the single biggest opportunity of the 21st century” and
Atlntel, we don't separate corporate “the next source of competitive advantage.”

responsibility from our business.” _
— Paul S. Otellini, President and CEO, Intel = lLee e, ety 20, bl

“We recognize that embedding the highest standards of “Our mission is to help spur global growth and provide
safety, environmental performance, ethics, economic strong relative performance for our shareholders. Our
stewardship and community engagement in every aspect focus on environmental, social and governance issues is

of our activities is critical to protecting local communities an important part of this.”
and supporting our company’s long-term success.” — Lloyd Blankfein, Chairman and CEO, Goldman
— Rex Tillerson, Chairman and CEO, ExxonMobil Sachs
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II. How to report on CSR




CSR audit and reporting frameworks

Sustainability Reports

Reporting Rules

(Subject Matter Criteria)

Global Reporting
Initiative Indicator
Protocols

SASB

International Panel
on Climate Change
Emissions Factors

WRI/WBCSD/GHG
Protocol

Local Regulatory
Reporting
Requirements

CSR Assurance Methodologies

Reporting and
Assurance Assurance Procedures

Principles

Materiality Assurance Standard ‘ISAE3000°

Responsiveness

Completeness 4 . '

Balance Reasonable Limited

Clarity - Assurance Assurance
GRI Principles

Accuracy -

Timeliness

Comparability v
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Materiality?

So what is it all about?

Materiality in CSR]

reporting
l— Relevance Accuracy
Report Element
materiality materiality
|dentify Design nature,
Assess significant timing and extent As:?‘e:_ss
completeness : materiality of
KPIs and of substantive :
of report . misstatement
disclosures procedures
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What’s important?

Importance of issue

Controlling and auditing CSR
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Example Materiality— Accounting firm

Water use

Sustainability report:
475,000 liters

However one notes in the data an error:

A) 479,750 (1%)
B) 498,750 (5 %)
C) 522,500 (10 %)
D) 570,000 (20 %)

Question: at what level of error, would you expect the company to change the reported number?

Would it make a difference if it were accidents with or without

absenteeism or lost time injury

Would it make a difference if it were a brewery?
If yes, what would be your answer?

ControHing and auditing CSR
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III. CSR Trends




CSR trends

Growing interest in nonfinancial reporting seen in
significant shifts since 2014

Percentage of respondents who...
2015 | 2014 2015 | 2014
Consider nonfinancial data relevant to all sectors Consider corporate social responsibility (CSR) or sustainability

reports essential or important when making investment decisions

61.5% . ‘ 33.7% 59.1% . . 34.8%

Use a structured, methodical evaluation of environmental and Believe companies are motivated to report nonfinancial
social impact information information to demonstrate management of risk
Consider integrated reports essential or important when Consider mandatory board oversight of nonfinancial
making investment decisions performance reporting essential or important

70.9% ‘ ‘ 61.0% 80.0% . . 63.8%
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CSR trends

Ways CSR reporting provia’ea’ added value

A focus on sustainability helps organizations manage their social and environmental impacts and improve operating
efficiency and natural resource stewardship, and it remains a vital component of shareholder, employee, and
stakeholder relations.

A full 95% of the Global 250 issue sustainability reports. Organisations continuously seek new ways to improve
performance, protect reputational assets, and win shareholder and stakeholder trust.

Figure 1: Ways that sustainability reporting provided major value

Improved reputation

Increased employee loyalty

Reduced inaccurate information about the
organization's corporate social performance

Helped the organization refine its corporate vision or strategy
Increased consumer loyalty

Led to waste reduction within the organization

Improved relationships with regulatory bodies

Monitoring long-term risk and improving long-term risk management

Led to other forms of cost savings within the organization

Helped the organization to take measures to
increase long-term profitability

Improved access to capital

Preferred insurance rates

0 20 40 60

Percent of respondents
Source: Boston College Center for Corporate Citizenship and
Ernst & Young 2013 survey
MNote: for information on how this study was conducted,
please refer to page 24.
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IV. Award for Best Belgian Sustainability Report




The Awards for Best Be&@iﬂ
Sustainability Reports

Awards for Best Belgian eyt
Sustainability Reports EdItIOﬂ 201 S

Brussels 12 January 2016
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Support
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COMMERCE AND INDUSTRY

i
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58 reports submitted :
Other organizations : 9

FEVI[A

Federatie Voedingsindustrie
Fédération de I'Industrie Alimentaire

Federaal Instituut voor
2008 ][ 2009 Duurzame

Service public fédéral A .
2 Chancellerie du Premier Ministre OntW|kkeI|ng
‘2010

1 43
Institut fédéral pour le
44

Federale overheidsdienst Développemem
o EY

Kanselarij van de Eerste Minister
Durable

SAMEN MAKEN WE

KN}IDA MORGEN MOOIER
OVAM

P economie



Winner
Other organisations in 2013

Ex aequo winners:

0

pro | natum
Werk maken van Natuur!

Politie

Sint-Pieters-Leeuw
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V. Questions?




http://jaarverslag.ey.nl/

http://jaarverslag.ey.nl/media/attachments/ar-ey-def-2014-2015.pdf
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About EY

EY is a giobai leader in assurance, tax, transaction and advisory services. The insights EY CleanteCh and Sustainabi]ity SerViceS (EY CaSS)

and quaiity services we deliver heip build trust and confidence in the capitai markets
and in economies the world over. We deveiop outstanding leaders who team to deliver
on our promises to all of our stakeholders. In so doing, we piay a critical role in
buiiding a better working world for our peopie, for our clients and for our

communities.

Your contact
EY refers to the giobal organization, and may refer to one or more, of the member
firms of Ernst & Young Global Limited, each of which is a separate legai entity. Ernst
& Young Global Limited, a UK company limited by guarantee, does not provide Harr}’ EVERAERTS | Partner
services to clients. For more information about our organization, piease visit ey.com.

Mobile : +32 (0) 478 88 65 94

harry.everaerts@be.ey.com
© 2015 Ernst & Yc oung — All ngbts reserved,

Exclusive and confidential. Do not distribute without a written agreement

consent.
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